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The main behavioral change messages in Uganda in the epidemiologically 
important period of the late 1980s/early 1990s were not about either abstinence or 
condoms, but about the crucial “B” in the ABC.  This message, for example, is 
clearly not an “anti-sex” message; it also included “fear based” aspects as well…
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In contrast!….  :-)



44

This newer (June/July 06) Swaziland (NERHCA sponsored) behavior change 
campaign, targeting the message of “Makhwapheni Uyabulala” (“Your secret lover 
can kill you”) has been extremely controversial.  A USAID funded study (involving a 
large national survey as well as focus group methodology) completed in late July 06 
attempted to measure the impact of the campaign to date (findings were presented 
at the Toronto AIDS Conference).  
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The campaign messages (most are in siSwati) employ the context of cell phone text 
messages, such as “My spouse/partner is out, come on over for a quickie,” followed 
by the larger message of “And more orphans were left behind,” etc.
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